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Answer Question No.1 (Part-1) which is compulsory, any EIGHT from Part-II and any TWO 

from Part-III. 
The figures in the right hand margin indicate marks. 

 
Part-I 

Q1  Only Short Answer Type Questions (Answer All-10) (2 x 10) 
 a) What do you mean by penetration Pricing?  
 b) Write the societal concept of Marketing.  
 c) What are the secondary data used in marketing research?  
 d) Write the marketing planning process. (Flow diagram only)  
 e) Write the production concept of Marketing.  
 f) What is survey of buyer’s intention?  
 g) What is SWOT Analysis?  
 h) What is Time series analysis and where it is used?  
 i) Write the importance of packaging.  
 j) What do you mean by IMC?  
    
  Part-II  

Q2  Only Focused-Short Answer Type Questions-  (Answer Any Eight out of Twelve) (6 x 8) 
 a) Survey of Buyers’ intention and Delphi Method  
 b) Domestic consumer’s buying process  
 c) Promotion Mix in marketing  
 d) Role of retailers in a distribution Channel  
 e) Brand positioning and its importance  
 f) Factors affecting pricing of a product.  
 g) Direct marketing and its benefits  
 h) Long term demand forecasting tools   
 i) Benefits and need of Market Segmentation  
 j) Write the difficulties in marketing a service.  
 k) E-tailing and its advantages  
 l) Functions of marketing  
    
  Part-III  
  Only Long Answer Type Questions (Answer Any Two out of Four)  

Q3  Describe the PLC with a diagram. Discuss the status in each stage and strategies 
applied by the Marketer in the different phases. 

(16) 

    
Q4  “Research not only gives information to plan but also solves the problems”. Justify this 

by describing the Marketing Research process in details with a flow diagram. 
(16) 

    
Q5  Describe the need of segmentation. Write the bases for segmenting the Industrial 

market. 
(16) 

    
Q6  Describe the factors affecting consumer behavior. Discuss the Organizational buying 

behavior with a sequential diagram. 
(16) 
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