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Answer Question No.1 (Part-1) which is compulsory, any EIGHT from Part-II and any TWO 

from Part-III. 
The figures in the right hand margin indicate marks. 

 
Part-I 

Q1  Only Short Answer Type Questions (Answer All-10) (2 x 10) 
 a) What is holistic marketing?  
 b) Why targeting is important in marketing?  
 c) What is penetration Pricing?  
 d) What is the Customer concept of Marketing?  
 e) What Qualitative tools are used in demand forecasting?  
 f) Write the elements of internal environment of a firm?  
 g) What are the bases for segmenting an Industrial market?  
 h) Write the importance of labeling?  
 i) What is Data Mining?  
 j) Why is PLC?  
    
  Part-II  

Q2  Only Focused-Short Answer Type Questions-  (Answer Any Eight out of Twelve) (6 x 8) 
 a) Describing the Marketing planning process?   
 b) Write the Data collection Tools and Techniques used I research..  
 c) Describe the Porter’s five force Model.     
 d) What is Survey and Delphi technique?  
 e) What is Planned Obsolescence?  
 f) Why Competition analysis is made? Write the factor influencing it.  
 g) Write a brief note on Supply Chain Management.  
 h) Describe the New product development Process.  
 i) Importance of distribution channel in Marketing.  
 j) Write the branding strategies used by marketers.  
 k) Write the significance of CRM.  
 l) Describe the marketing communication process (diagrammatic).  
    
  Part-III  
  Only Long Answer Type Questions (Answer Any Two out of Four)  

Q3  Describe the different roles of a customer in a business buying process. Write the 
organizational buying process. 

(16) 

    
Q4  Write the Marketing research process in details with a diagram. (16) 

    
Q5  Write the importance and objectives of Pricing. Describe the factors influencing Pricing 

of products. 
(16) 

    
Q6  What are the benefits of E-Marketing? Describe the factors affecting the marketing of 

Services. 
(16) 
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